World Continence Week: 20-26 June 2011
Information kit
Protect your pelvic floor and stay in control

This information kit has been developed to help you promote the theme of exercise and the pelvic floor during World Continence Week (WCW) 2011. We encourage you to use the materials contained in this kit to help generate local awareness, media and publicity. 
WCW is an initiative of the International Continence Society, to increase global awareness of bladder and bowel health. 
The kit contains:

· key messages to be used when communicating information about WCW and continence in general
· suggestions for promoting WCW in your local community
· a sample article that can be used in newsletters, websites or your local magazine, and 

· tips for handling media interviews.
A Microsoft Word version of this information kit is also currently available via the NZCA website should you wish to disseminate portions of the kit via your networks to help generate local media and publicity.
Media releases

There is a media release available on the NZCA website at www.continence.org.nz at the start of WCW that you are welcome to distribute and use to help generate publicity.

Want to know more?

We are here to help, so please contact us if you have any questions. We enjoy seeing your efforts in your local community, so please let us know about any media coverage, interviews or activities you’ve been involved in. 
	Continence Helpline 0800 650 659 
www.continence.org.nz
	


Key Messages

It’s important we are not sending out conflicting messages during WCW. To help avoid confusion we have developed a list of key messages we will use during WCW. By using these in all your communications you give strength to our messages and ensure the public receive the right messages. 
Continence (general messages)

· Bladder and bowel control problems affect one in five people.

· Bladder and bowel control problems won’t get better on their own.

· Bladder and bowel control problems can be treated, managed and in many cases cured.

· Bladder and bowel control problems aren’t a normal part of ageing or having a baby.

· Bladder and bowel control problems affect quality of life – speak to your doctor about getting back in control.
Pelvic floor

· You are at increased risk of pelvic floor problems if you are pregnant, have ever had a baby, experienced menopause or had prostate problems.

· With the right help, pelvic floor problems can be treated, managed and in many cases cured.
· If you are at risk of pelvic floor problems, you should avoid high impact or high intensity exercises that place stress on your pelvic floor.

· Pelvic floor safe exercises place less stress on the pelvic floor and are a great alternative for people with pelvic floor problems.

· For more information about pelvic floor safe exercises, contact 0800 650 659 or visit www.continence.org.nz
Continence Helpline 

· The NZ Continence Association raises awareness, provides education about bladder and bowel health, and facilitates access to information and support services.

· Contact the Continence Helpline on 0800 650 659 for information and a list of continence providers or visit www.continence.org.nz
Ideas for promoting World Continence Week in your community

Use opportunities in your local area

· Fitness centres. Set up a display at your local fitness centre, gym or swimming pool.
· Medical clinics. Decorate a medical clinic or hospital waiting room with leaflets, posters and balloons.
· Shopping centres. Set up a display or a table with resources and balloons.
· Libraries. Local libraries are often willing collaborators in publicising various event weeks.   
· Residential aged care centres. Host a healthy afternoon tea to celebrate healthy bladders and bowels.

· Pharmacies. Approach your local pharmacy about decorating a corner of their store or window. Ask about placing printed materials near their continence products section. 
Spread the word

· Order our free resources. Distribute our brochures and posters to your clients or via your networks.

Use your local media channels

· Approach local media. Offer to provide an article to your local newspaper. Use your special WCW event to get their interest and give them something to build a story upon.  Remind them of the story and photo opportunity a day or two beforehand, and ring them again that morning!  If you are involving other people such as clients, be sure to get their written consent to be interviewed and/or photographed.

· Contact your local radio station. Tell them about WCW. Suggest your availability for an interview or talkback segment.  It’s not as daunting as it seems: the information you’ll be dealing with will be the basics. 
· Provide a short news item. Offer to provide a short blurb, story or article to a professional, club or consumer newsletter, e-news bulletin or website.

Strength in numbers

· Approach another community group. Collaborating with a local prostate or diabetes support group, community group, hospital, Rotary group or sporting club can add weight to your promotional efforts.

Speak up. Approach a local community group that welcomes guest speakers, e.g. a new mums’ group or Rotary, and offer to provide a guest speaker at their next meeting or event

Sample Article

Put your pelvic floor first!

Did you know that almost every exercise you do affects your pelvic floor? And that some exercises can actually harm these muscles, leading to bladder or bowel control problems?  The pelvic floor is the base of the group of muscles commonly referred to as your ‘core’, and your pelvic floor muscles help control your bladder and bowel. Many of us don’t understand how important our pelvic floor is until we start experiencing pelvic floor problems. The New Zealand Continence Association is highlighting the link between exercise and the pelvic floor during World Continence Week (20–26 June). 

Pelvic floor problems are common, and affect both men and women. Signs that can indicate a pelvic floor problem include accidentally leaking when you exercise, laugh or cough, or needing to go to the toilet and not making it there in time. You are at increased risk of pelvic floor problems if you are pregnant, have ever had a baby, or have experienced menopause or prostate problems.

Some types of exercise can cause or worsen pelvic floor problems, because some activities place more stress on your pelvic floor than others. The good news is that, with the right help, these problems can be treated and in many cases cured. 
Exercise is an important part of healthy living, so it’s important to seek help to make sure your exercise program is the right one for you. Learning how to protect and strengthen your pelvic floor can help you stay in control.

You can find out more at www.continence.org.nz or by calling 0800 650 659
Handling Media Interviews

Get to know your audience

It is important to familiarise yourself with your target audience so that you can adapt your message to suit their interests and needs.  Think about the following when preparing for your interview.

· Who is your audience (for example, health professionals or the general public)?

· What issues are most relevant to your audience?  

· What are the key messages you want to communicate?

· What would be the best way to communicate these messages (for example, humanising it by using a real life story or using a statistic to emphasise the severity of the issue)?
Use key messages

It’s important to have your key messages prepared before the interview.  We recommend a maximum of three key messages which should be short and succinct.  NZCA uses the following three key messages in media interviews:    

· Bladder and bowel control problems can be treated, managed and in many cases cured.

· Talk to your doctor or a qualified health professional if you experience bladder or bowel control problems.

· Contact the Continence Helpline on 0800 650 659 for free information and advice or visit www.continence.org.nz
The art of incorporating key messages into an interview is not easy to learn, especially when you are not the person controlling the interview.  Take control.  Don’t wait for the perfect lead-in: instead, steer the conversation in the direction you want by using one of the following phrases:

· "and what is also fascinating is that…most people think that bladder weakness is linked to ageing and that it is a life sentence, when in fact it can be effectively treated, managed and in many cases cured.”

· "and even more important than that is... that bladder and bowel control problems won’t go away on their own, so you really need to speak to your doctor or a qualified health professional about them.”

"and I also want to say that...there is no excuse for not seeking help.  For example, did you know that you can get free professional advice by making an appointment with a continence advisor.

Use simple language

One of the hardest parts about media interviews is trying to get your message across in a way that is easily understood by your audience.  Overcome this by using simple and easy-to-understand English, just as you would in day-to-day conversation.  Try and avoid jargon or technical terms. 

Terminology

Research shows that very few Australians are familiar with or understand the word ‘incontinence’.  The NZ Continence Association therefore recommends using terms such as: 

· bladder weakness (instead of urinary incontinence);
· bowel control problems (instead of faecal incontinence); and

· bladder and bowel health (instead of continence).

Be personable

Audiences respond to personal language, as it makes them feel like you are talking directly to them.  For example "mums are more at risk of bladder weakness" instead of "women who have had a baby are at increased risk of developing incontinence”.  Here are some ways to make your interview more personable:  

· make it interesting;

· give interesting statistics;

· use analogies that the audience can relate to; and

· share personal examples or experiences to illustrate your points.
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